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COVID Response Patient-led Campaign 
Thank you for taking part in our COVID Response Patient-led Campaign, launching March 30, 2021. This campaign is an international collaboration between heart patient organisations aimed at saving lives and reducing disability. The COVID-19 pandemic has disrupted the world and, in particular, our personal health care and health care systems. Many people are slow to seek medical help when experiencing obvious cardiac symptoms. Many remain fearful of going to their doctor or to hospital. Many are cancelling important medical appointments. These delays in seeking help and commencing treatments can be life-threatening. It’s time to put heart health before the fear of COVID-19.  
The Global Heart Hub has created this COVID Response Campaign to raise awareness and drive action. There are three aspects to this COVID Response Campaign - we invite you to use the messages that work best for your country. The messages work together, but can be used separately.

Just Go
If you are experiencing a heart or stroke emergency – this is NOT the time to ‘stay at home’ - When your heart says so, #JustGo.
Step Up
Own your heart health by recognising and tracking your symptoms, reaching out to your healthcare provider and following through with your treatment plan. When your heart needs you, #StepUp.
Just Treat
COVID-19 has upended the world, but it’s time to tackle the burden of heart disease. Because time is crucial, #JustTreat.

Here we provide some guidance on how best to use the campaign materials.


Toolkit contains:
· Key messages - the website provides key messages around why we are running this campaign. You can use these messages to create a landing page on your own website, or for your social media content. 
· Graphics and animations for social media - in this toolkit, you will find a range of graphics and animations that you can use across digital platforms. Materials include:
· Campaign animation (available on the web page or from our Global Heart Hub YouTube Channel).
· Animated version of the campaign logo.
· Patient images (with patient videos available on the web page or from our Global Heart Hub YouTube Channel).
· Graphics sized differently for each social media platform: please use the horizontal versions for Facebook, Twitter and LinkedIn; the square version for Instagram; and the portrait version for Facebook or Instagram stories. 
Tips for promoting the campaign
· Create a landing page on your website with information on the campaign and links to your resources for patients on recognising signs and symptoms. You can also use this link when sharing information on the campaign across your social media channels.
· Rotate use of the graphics from the toolkit - We recommend you try to rotate use of the graphics so it keeps the campaign visually appealing. 
· Use the campaign hashtag - be sure to include the campaign hashtag (in your local language) in all your social media posts to help increase the reach and tag @globalhearthub. 
· Reshare posts - search for the hashtag (or hashtag in your local language) on social media and use it to engage with other patient organisations that are taking part in the campaign.
· Identify patient stories from your country who serve as a great example for the campaign. Example, a patient who did not delay and had a safe and life-saving experience in hospital. Or a patient who did delay and regrets not seeking help quickly. Capture images or share a selfie from the patient too (with consent). 
· Identity healthcare professionals who will support this campaign - you could use local healthcare professionals to provide a quote or interview in support of this campaign and encourage patients to not delay. Clinicians can share information around why it is so important to not delay. 
· Seek support from associations in your country - connect with professional organisations to endorse your campaign.

In order to accurately measure the reach of this campaign, we will need your help. We will be in touch to ask that you please submit any photos, articles, social media, and online analytics to the Global Heart Hub to ensure that your efforts are included in the campaign's reach. Thank you again for your continued support!


Sample editorial calendar:
The below can serve as a guide and suggestions on what type of content you can post as part of this campaign. We recommend you share information relevant to your country, for example patient stories, support from clinicians, statistics from your hospitals, etc. 
You can follow this guide whether you are taking part in the full campaign, or just certain messages from the campaign. 

MARCH
 
	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	28
 
	29
 
	30
Launch Post - please share a post across all your social media and digital channels to announce you are taking part in this campaign
	31
Just Go Campaign Message - share the animation and key messages around #JustGo. Don’t forget to use the hashtag and tag @globalhearthub. 
	 
	 
	


 
*For the first 3 weeks, try posting everyday, either on one of the campaign messages or alternating between all three.



APRIL
 
	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday
	

	
	
	
	
	1
Step Up Campaign Message - share the animation and key messages around #StepUp. Don’t forget to use the hashtag and tag @globalhearthub.
	2
Just Treat Campaign Message - share the animation and key messages around #JustTreat. Don’t forget to use the hashtag and tag @globalhearthub.
	3
Just Go - Share a patient story from your country 
 
	

	
	
	
	
	
	
	
	

	 4
Step Up - Share your resources for tracking symptoms of heart disease
	5
Just Treat - Share the campaign materials with your Government, Health Services and Health Providers to prioritise the treatment of heart patients. 

	6
Just Go -  Share story from clinician about the importance of seeking medical help in a heart or stroke emergency. 
	7
Step Up - Link to your own website resources for patients
	8
Just Treat - Patient story of getting timely  treatment and their recovery
	9
Just Go - Share your patient information on recognising the signs and symptoms of a heart attack or stroke
	10
Step Up - Share our campaign messaging, including our resources for patients like the Virtual Consultation Guide or Symptom Tracker
	

	
	
	
	
	
	
	
	

	 11
Just Treat - Join us in advocating for heart patients - we need health care services to prioritise CVD patients. 
	12
Just Go - Share your resources on signs of heart attack in women
	13
Step Up - Share tips for patients on how to be proactive about heart health
	14
Just Treat - Share statistics on the repercussions of COVID-19 on the burden of CVD in your Country. 
	15
Just Go - Share a patient story who recognised the signs of heart disease and received timely treatment
	16
Step Up - Share a story of patient who now has a routine and is proactive about their heart health
	17
Just Treat - Share clinicians story about cardiac rehabilitation
	

	
	
	
	
	
	
	
	

	 18
	19
Just Go - Share campaign message and animations
	20
 
	21
Step Up  - Share campaign message and our symptom tracker
 
	22
 
	23
Just Treat - Heart Valve surgery and structural heart procedures have been the worst hit by cancellations. 
	24
 
	

	
	
	
	
	
	
	
	

	 25
 
	26
Just Go - Share statistics of CVD vs. COVID19. The risk of dying from an untreated heart attack is 10 times higher than dying from COVID-19.
	27


 
	28
Step Up - Share your website resources for patients
	29
 
	30
Just Treat - Many heart conditions need urgent treatment – delays result in avoidable disability and death
	 
	

	
	
	
	
	
	
	
	


 


MAY
 
	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	
	
	
	
	
	
	1
 
 

	
	
	
	
	
	
	

	 2
 
	3
Just Go - Share a patient story of someone who was concerned about going to hospital but how it saved their life #JustGo
	4
	5
Step Up - Share your own symptom tracker or GHH’s symptom tracker resource
	6
	7
Just Treat - re-prioritisation of hospital resources resulting in fewer procedures and significantly reduced cardiology services.
	8

	
	
	
	
	
	
	

	 9
 
	10
Just Go - Share GHH graphics and messaging to encourage #JustGo
	11
 
	12
Step Up - Share GHH graphics and messaging
	13
 
	14
Just Treat - 64% decrease in cardiac diagnosis procedure - share information about delayed diagnosis
	15

	
	
	
	
	
	
	

	 16
	17
Just Go - Share campaign messaging and use hashtag
	18
	19
Step Up - Share campaign messaging and use hashtag 
	20
	21
Just Treat - Share campaign messaging and use hashtag
 
	22

	
	
	
	
	
	
	

	 23
 
	24
Just Go - Share avoidable outcomes - every 10 minute delay in going to hospital when suffering a stroke, could result in 8 weeks of healthy life lost.
	25
 
	26
Step Up - Give tips on tracking symptoms
	27
 
	28
Just Treat - Share campaign messaging and use hashtag
	29
 

	30
	31
Just Go - Share powerful messaging to encourage #JustGo
	 
	 
	 
	 
	 


 




JUNE
 
	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	
	
	1
	2
Step Up - Provide a diary resource where patients can track medication and/or symptoms 

	3
	4
Just Treat - Share a quote from a representative healthcare provider about the urgency of treatment
	5

	
	
	
	
	
	
	

	6
	7
Just Go - 58% increase in people having cardiac arrests at home. Share story of what happens when you visit hospital for cardiac arrest
	8
	9
Step Up - Resources that your org has created to help set reminders about appointments and follow-up
	10
	11 
Just Treat - Long term effects of COVID-19 include cardiac complications
	12

	
	
	
	
	
	
	

	13
	14
Just Go - Share campaign animations
	15
	16
Step Up - Share campaign animations 
	17
	18
Just Treat - Share campaign animations
	19

	
	
	
	
	
	
	

	20
	21
Just Go - Patient story of someone who recognised symptoms and went to the doctor but were ok. Thankful that they still went
	22
	23
Step Up - Benefits of maintaining a healthcare routine and taking medications routinely
	24
	25
Just Treat - Many heart conditions need urgent treatment – delays result in avoidable disability and death
	26

	
	
	
	
	
	
	

	27
	28
Just Go - Common symptoms to be aware of when suffering a heart attack or stroke
	29
	30
Step Up - Provide a phone number or website that patient can call if unsure or needs support
	
	
	





JULY
 
	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	
	
	
	
	1
	2
Just Treat - More people die from CVD than COVID-19. Push message of making an effort to treat patients.
	3

	
	
	
	
	
	
	

	4
	5
Just Go - share campaign graphics and messaging
	6
	7
Step Up - share campaign graphics and messaging

	8
	9
Just Treat - share campaign graphics and messaging
	10

	
	
	
	
	
	
	

	11
	12
Just Go - Share quote from clinician about safety in hospital and to not avoid if an emergency
	13
	14
Step Up - Provide resources to manage health and symptoms
	15
	16
Just Treat - Share stats on re-prioritisation of hospital resources

	17

	
	
	
	
	
	
	

	18
	19
Just Go - Patient story influenced by campaign - someone saw the messaging and went to hospital 
	20
	21
Step Up - Patient story of someone new to managing and tracking health - young demographic
	22
	23
Just Treat - Clinician advising to prioritise the treatment of heart patients
	24

	
	
	
	
	
	
	

	25
	26
Just Go - FInal messaging from campaign - share resources 
	27
	28
Step Up - Final messaging from campaign - share resources
	29
	30
Just Treat - Final messaging from campaign - share resources
	31
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